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GENERAL MARKETING ACTIVITIES

HAB U0 HARVESTS INDUSTRY INTELLIGENCE IN CHILE AND PERU

H&B Chairman Len Francis and HAB Managing Director Joze Luis
Obregon recently traveled to Chile and Peru to exchange
experences and knowledgze with their induztry aszociations,
packers and growers,

Franciz and Obregon met with industry leaders to provide a
better understanding of HAB's role in the .5 market and gain
understanding of induztry operations there, The team wisited
Santiago, Quillota and Melipilla in Chile, and Lima, Trujillo and
Chilza in Peru,

FALL TALLGATING PROGRAMS THRIVIMG IN THIRD SEASON

To build awarenesz for Hasz Avocadoz as must-have items for tailzating or game
dav ewvents, the HAB advertising team produced a seres of television
commercials, The 15-zecond spots will air on high profile Food Metwork
programs in September and October,

Click here to see the media schedule

Thiz wear's "Make Your Game Dav" theme findz sportscasters giving the
"play by play" commentary during a backyard zame dav party stardng Hass
fdvocados and Sutter Home Wines at the center of the action. Each
commercial will guide viewers to a promotional Web site,
makevourgameday, com, to get featured recipes and tailgating tips, The
site will link to avocadocentral. com.

Click here to view the commercials

CALIFORHIA HASS AVOCADOS MAKE SUMMER HEADLINES

Through proactive media relations outreach, the California Avocado Commiszion communicationzs team
continues to successfully secure extensive coverage surrounding the timing of peak California avocado
zeazon, The placement of theze articles has successfully raized consumers’ awareness of frezh avocados
being available at markets during this time of vear.

The team recently concluded a successful QOlympics-themed media effort that reached millions of
consumers through televizion, print and radio coverage, Lenny Kravzelburg, four-time COlympic g2old
medalist in swimming, zerved az a spokesperzon for the program. Kravzelburg delivered California avocado
kew messages focuzing on the health benefits of California avocados for athletes and non-athletes alike.

fdnother high-profile article dizcussing key avocado nutrtion points ran in July in the Los Angeles and
Chicago editions of How, a daily Spanizh-language newspaper. The article focused on ways for budget-
conscious Latino familiez to save money when preparing meals, without zacrficing nutrtion, and named
avocados as a great kitchen staple, The story noted that avocados were in seazon and included kew
nutrtion meszage pointz, crediting CAC for this information. The article also featured the Cilantro
Chicken with Califarnia Avocado and Pickled Tomato Salsa recipe created by CAC's partner chefs Mary
Sue Milliken and Susan Feniger.

AVOCADO TRACKING STUDY PAINTS MATIOMAL PICTURE OF AVO-AFICIONADOS

The latest research (&vocado Tracking Study dated July 2008) on behalf of the Hasz dvocado industry
stretched bevond kew marketz and painted a nationwide portrait of avocado shoppers,

Conducted in March, the Web-bazed survey of 1,350 grocery shoppers [a very large sample size for
reliability) provides Hass Awocado marketers with valuable consumer characterztics that help shape
advertizing, merchandizing and other promotional activities,

Have there been zhiftz in avocado awareness? Consumption? Uzage? Here are a few key findings:

® Televizion and in-ztore ads rank high as top sources of avocado advertising that consumers
remember. While T recall is often overstated (people sometimes claim they saw a product on TY
even when no ads appeared there!), this finding validates that avocado ads on TV as well as news
stores around the Big Game are reaching avocado consumers,

® Specific product attrbutes and health/nutntion aspectz of avocados are the top recall messages
in all regionz, supparting HA&B's recent efforts to increaze nutrtion and health education.

® ihile summer uzage still dominates, vear-round uzage iz increasing, When asked in which zeazon
they buy, respondents zaid summer (80 percent), spring (66 percent), fall (57 percent) and winter
(45 percent). Thiz finding showes strong progress toward a vear-round, consistent Haszs dvocado
retail market,

MNearly one in three UU.S. avocado consuming
households claim they are eating more avocados
this year

O Eating avocados more often O Eating avocados less often

B Eating avacados about the same

FRESH HASS AVOCADOS DRESSING UP TOGO'S SAMDWICHES

Togo's Sandwiches salad wrap promotion iz being featured in restaurants from June 11
to Qct. 15, The Santa Fe Chicken 5alad Wrap with Fresh Hasz Avocados haz been
reprized for thiz promotion in a new sun-dried tomato tortilla, The wrap includes
roasted chicken, black bean and corn salsa, tomatoes, shredded cheddar cheese and
chili lime taortilla strdips over romaine and spring mix lettuce with a spicy pepitaz
drezzing,

The Hasz fwocado Board participated in an online operator outreach e-newsletter

from Mation's Restaurant Mews (MRM) to over 52,000 foodsernvice operators in June
2008, The MRM Product Watch highlighted the HAE Foodservice Promotion Guide.

MERCHANDISING PAYING OFF IN SPECIAL CHAIN PROMOTIONS

Merchandising pavs when retailers feature Hass fwocados in-store promotions.
& few examples: & supermarket chain with ower 150 ztores in Mew England and @
upper Mew York State featured Hass Avwocados and a recipe photo in its I

in-store communications the week priar to July 4, The feature included a L

price promotion, with a photo of an avocado and guacamole tagzed, "Great on
Burgers!"

In mid-Juby, another well-known grocery chain with about 200 stares in the : : !

Southeast featured an in-store cooking program that included Hass Avocados in
several featured recipes. The program reached shoppers in approximately B30
locationsz to coincide with other in-store communication vehicles, Secondary Z
dizplay caze:z featured all ingredients uzed in the eazv to make recipes - making -
it a znap to "grab and buy" evervthing needed for a delicious at-home meal.
Program meal specialists also spent approximately 18 hours per week
prezenting select recipes that featured Hasz fvocados,

The Hazz &vocado brand continues to receive widespread coverage in the news, through advertizing
effortz and in stores all around the country, This strong presence continues to promote vear-round
conzumption and awareness among coOnsUMErs,

AVO H@cum

wiwtr, 3w HOL com is the most comprehensive resource for U5, Hass GLONAL AVOCA
fdvocado market information. IF you already have an account, log on. If not, sign up today.
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